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Discussion on Development of

Religious & Cultural Creative Industry

Deng-Wang Hsieh

Department of Social and Policy Sciences

Yuan Ze University

Taoyuan, Taiwan

Nowadays there are approximately three-fourths of the world population with

religion belief. Although today’s religion has developed into a diversified phenomenon,

each religion itself is blooming accompanied with the rich cultural significance and

connotation and more or less has taken on different forms of concrete before disciples.

These concrete objects with the creativity and cultural significance show their indi-

vidual characteristics and glamour and have therefore become very popular con-

sumer goods between disciples or non-disciples. In case that today’s religion orga-

nization can try to develop such kind of business, it is not only the source of funds

increase of the religion organization but also will be the promoter of enriching people’s

life. In view of this, it is undoubtedly that to reach a consensus and make efforts on

developing and expanding the creative industries of religious culture will be our cur-

rently top urgent task. However there are still some of concepts and actions needed

for further improvement and effective performance in order to create the elaborately

and sophisticatedly religious culture in consequence that will be the purpose of this

study. In additions, this study is also intended to point out some of concepts that

may need for further improvement or breakthrough through all our efforts.

Keywords: cultural and creative industries,  creative industries of religious

culture, religion




